It is the trend of new media development in the mobile Internet era to provide a diversified service to users rather than simply post information. In the paper, the unique index of the major new media platforms are described in detail and their similarities and differences are analyzed. Firstly, the paper describes the development big data and new media. Then we investigated the third-party data analysis platform and compared it with the existing new media platform index. Finally, the big data analysis is put into practical application, collecting data of famous WeChat public Numbers of costume class and ranking by algorithm.
INTRODUCTION
WeChat is a new media in recent years. It has the characteristics of accuracy, convenience and instant. Today, WeChat public platform has developed to a more saturated state, it is important for the media to consider the following issues [4] . How to get more user traffic? How do you know your own operations and your positioning in the same kind of public? How to bring more benefits to the media? In this context, the new media big data analysis platform was born.
Big data is a data set that is variety, high volume and velocity, which is difficult to manage with traditional data processing [3] . Coupled with the constraints, the big data itself must have veracity and value. Stanford University has also proposed two other characteristics of volatility and variability. ________________________
THE COMPARISON OF NEW MEDIA PLATFORM INDEX ANALYSIS TOOLS
Existing new media platform index analysis tools include Baidu index, micro index, WeChat index and headline index. Their main features are their own data sources, open and transparent information, easy to query [2] .
The comparison between the Micro index and the Toutiao index is shown in Figure 1 . The comparison between the Baidu index and the WeChat index is shown in Figure 2 . 
NEW RANK INDEX AND QINGBO INDEX
NRI was introduced by the New Rank. The algorithm for NRI is as follows. The data of WeChat are calculated by using the following five indicators: the overall index (R), the excellent index ( m), the quality index ( ), the active index ( ℎ) and the interactive index(Z). The impact of these five indexes on WeChat's communication ability is different, so the new rank gives different weights to the five indexes [2] . At present, the coefficient used in the new rank is:
= In TABLE I, R represents the total number of reading of the article, Z represents the total number of thumb up of the article, d represents the number of days evaluation period, n is the article number, Rmax represents the highest reading, Zmax on behalf of the highest praise [5] .
THE PRACTICAL APPLICATION WeChat Subscription Ranking of Clothing Category
To collect data of WeChat Subscription of well-known clothing category, the data of 586 group of WeChat Subscription were obtained. Data source: new rank database (April data). This paper adopts Matlab to deal with the data. Using MATLAB, the flow chart is shown in Figure 3 . Take 100 sets of data running programs. The results of the procedure are ranked by high and low in the new rank index. The top10 list of WeChat Subscription in clothing category is shown in table II. 
CONCLUSIONS
The results of big data analysis on social media can affect business decisions in some ways, which is what big data is all about [6] . Flexible use of big data can achieve the purpose of monitoring social public opinion and grasping social hot topics [1] . Based on the account and the media as the basis of big data analysis platform, it can solve most of the problems encountered in the operation of new media.
